The fashion industry, known for its dynamic and ever-evolving nature, is embracing environmental, social and
governance principles like never before.

ESG touting may be en vogue, but complying with ESG principlesin the fashion industry can be difficult in
practice. It involves adopting sustainable and responsible practices, promoting ethical |abor standards and
ensuring transparent governance and reporting.

Adding complexity, regulators have proposed new rules for ESG-related disclosures and marketing.

Click hereto read the full article on Law360 This publication is subscription based.
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